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Maharaja Suhel Dev State University, Azamgarh, U.P.

Syllabus for Pre-Ph.D. course work of Commerce as per NEP-2020
guidelines w.e.f. Academic Session 2022-23

@Subject prerequisites :
To study the subject, a student must have passed Master's Degree in Commerce

Programme outcomes (POs) :
‘C\fter completing this Course, the scholars shall be able to :
@~ O1. Use different research methodologies successfully
@p02. Structure and present their research according to the APA/MLA stylesheet
.POS. Understand and avoid plagiarism and other academic malpractices

PO4. Enhance the skills of computer applications in caring out the research work

PO5. Effectively conduct the research relevant to the contemporary scenario

.Programme specific outcomes (PSOs) :
@>Scholars will be able to:

@PSO1. Read, analyse and comprehend the basic and advanced rules of research methodology
®os00. Apply the knowledge of research documentation for communicating and presenting the findings

PSO3. Understand the nature of business theories and explore the concepts in further details

PSO4. Enhance research skills and comprehend the fundamental knowledge of research writing

’

Di. Dinesh Kumar Tiwari
Convenor
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Programme Structure
(Ph.D Course Work in Commerce )

@
o
®
@ |Year |Sem | Course Course Title Theory/Research | Credit Max. Marks (100)
Code (Internal
] Assessment: 25 +
° Semester Exam:
75)
CO11101T | Advanced Accounting and Theory
® Financial Risk Management
» 6 100
[25(CIE)+75(UE)]
- C0O11102T | Consumer Behaviour and Theory
Marketing Research 6 100
[25(CIE)+75(UE)]
® CO11103T | Research Methodology and Theory
E 6 Xl Computer Applications 100
4 [25(CIE)+75(UE)]
» CO11104R | Research Project Research Qualifying 100
° (fzz%) [25(CIE)+75(UE)]
o
Credit)
o Total Credit/Marks 16 400

.iote:

¢ Suggested Continuous Internal Evaluation Methods :

The Continuous Internal Evaluation shall be based on Project/Assignment and Internal Test. The marks Shall be as follows :

® Project/Assignment: 10 Marks
® Internal Class Test : 15 marks
»
Credit system:
®
e A four (4) credit theory course/paper will have four Lectures/periods (of one hour) in a week. In one
® full semester the course will be covered in 60 Lectures.
o ° Similarly, a six (6) credit theory course/paper will have six Lectures/periods (of one hour) in a week.
In one full semester the course will be covered in 90 Lectures.
®
.Continuous Internal Evaluation (CIE) of 25 marks:
PY Continuous internal evaluation will be performed by the teacher/ course coordinator concerned.
CIE shall be 25% of total assessment in a Theory paper and research project.
£ 25 marks shall be distributed as 5 marks for attendance, 5 marks for presentation and assignment
- and remaining 15 marks for class test.
JVIarking system:
@ ° Al papers.will have a total ma>‘<imum mark of 100, including both CIE and University Examination
(UE). Maximum marks of 2§ will be allotted to CIE and 75 to UE in a theory paper/ research project.
® . The)CIE of the research project shall be evaluated by the research supervisor and co-supervisor (if
any).
e . 75 marks off rzef)searfl? project shall be distributed as 50 marks project work and presentation and a
& viva voce of 25 marks.
® 3 Dr. Dinesh Kumar Tiwari
& Convenor
“zculty of Commerce
& 53 Suheldev State University
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* o The evaluation (Max Marks 75 UE) of the research project shall be done by internal examiner/s
(Supervisor and Co-supervisor (if any)) and one external examiner appointed by the University.

Research Project Submission:

o The evaluated research project report in two sets of hard copy (spiral binding) must be prepared.
One copy of it shall be submitted to the university if it demands. A second copy of the evaluated
research project report must be in the records of the college/research centre.

e The format of university Ph.D. thesis writing guidelines can be used as format of Research project
writing guidelines.

Programme: Post Graduate | Year: Six (6) Semester: X
Diploma in Research (PGDR)

Subject : Commerce
Course Code: CO11101T Course Title: Advanced Accounting and Financial Risk Management

Course Outcomes (COs)

After completing this course the scholars shall be able to:

CO1: Utilize contemporary theories to analyze and interpret Advanced Accounting and Financial Risk
Management literature.

CO2: Demonstrate understanding of the scope and intricacies of Advanced Accounting and Financial
Risk Management practices.

CO3: Apply contemporary theories in Advanced Accounting and Financial Risk Management as
methodological frameworks for scholarly research endeavours.

Credits: 6 Core Compulsory
Max. Marks: 25 (CIE) + Min. Passing marks: 55
75(UE)
Total number of lectures: Lectures-Tutorial-Practical-(6 hours in a week) L-T-P: 6-0-0 (90 hrs.)
Unit Topics ; No. of Lecture
hrs.
I Advanced Accounting: Introduction to 12

Accounting Standards, Framework for Preparation
and presentation of financial statement,
Applicability of Accounting Standards, Financial
statement of companies, Buy Back of Securities,
Amalgamation of companies

Il Introduction to Financial Risk: Value 15
Creation and Risk Management. Types of
risks faced by modern organisations. Nature,
sources and measures of financial risks.

1 Management of Market Risks: Concept of 18
Market Risk. Sources of market risks. Measures
of market risk. Value at Risk. RiskMetrics
Approach. Historic Simulations. Monte Carlo
Simulations. Portfolio Risk Measure. Portfolio Risk
Budgeting. Stress Testing and Back Testing.
Capital Charges

v Management of Credit Risks: Concept of Credit | 18
Risk. Individual Loan Risks.

4 Or. Dinesh Kuma: viviai
Convenor
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Measurement of Credit Risk. Default Risk Models.
Loan Portfolio and Concentration Risk. Credit
Ratings. Credit Derivatives. Capital Charges.

Vv Management of Other Institutional Risks: 15
Other types of financial risks faced by the
institutions. Measures and handling of Off
Balance-sheet risks, foreign exchange risks.
sovereign risk, liquidity risk, technology and
other operational risks. Risk hedging and
management. Capital charges.

Vi Enterprise Risk Management: Concept of 12
Enterprise Risk Management (ERM).

Principal terms in Enterprise Risk Management.
Integrated Approach to Risk Management.
Framework for risk management and control. Risk
frameworks under regulatory environments.

‘Suggested Readings:

1. Bhallg, V. K. (2012). Investment Management. Delhi: S. Chand.

2. Christoffersen, P. F. (2016). Elements of Financial Risk Management. London:Academic Press.

3. Crouhy, M., Galai, D.,& Mark, R. (2014). The Essentials of Risk Management. USA:McGraw-Hill Education.

4. Hull, J. C. (2018). Risk Management and Financial Institutions. New Jersey: John Wiley & Sons.

5. Jorion, P. (2011). Financial Risk Manager Handbook. New Jersey: John Wiley & Sons

6. Professional Risk Managers' International Association. (2015). PRM Handbook Volumelll: Book 1-3. USA: PRMIA
Publications

7. Resti, A.,&Sironi, A. (2007). Risk Management and Shareholders' Value in Banking.England: John Wiley & Sons.

8. Praveen Sharma and Kapileshwar Bhalla. Commercial Law Publications (India) Pvt. Ltd.

9. R. Devarajan. Sahitya Bhawan Publication.

‘Course Prerequisites: To study this course, a student must have had the subject Master’s Degree in Commerce.

Programme: Post Graduate | Year: Six (6) Semester: XI|
Diploma in Research (PGDR)

Subject : Commerce

Course Code: CO11102T Course Title: CONSUMER BEHAVIOUR AND MARKETING
RESEARCH

Course Outcomes (COs)

After completing this course the scholars shall be able to:

CO1: Employ contemporary theories to analyze and interpret consumer behaviour literature and
marketing research findings.

CO2: Demonstrate comprehension of the multifaceted nature and scope of consumer behaviour and
marketing research methodologies.

CO3: Apply advanced consumer behaviour theories and marketing research methodologies to design
and conduct scholarly investigations in the field.

Credits: 6 Core Compulsory
Max. Marks: 25 (CIE) + Min. Passing marks: 55
75(UE)
Total number of lectures: Lectures-Tutorial-Practical (6 hours in a week) L-T-P: 6-0-0 (90 hrs.)
Unit Topics No. of Lecture
hrs.

| Introduction: Nature, Importance, and Scope of | 15
Consumer Behaviour;

5 ur. Dinesh Kt%an‘:
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Application of Consumer Behaviour in Marketing.
Determinants of Consumer Behaviour, changing
profile of Indian Consumers.

I Individual Determinants of Consumer 18
Behaviour: Needs and Motivation, Perception,
Leaming and learning theories, Attitude and
attitude change,

Personality and Life Style

i External Determinants of Consumer 18
Behaviour: Group Dynamics, Reference Groups
and their Influence, Family- Role and Functions.
Social class, Culture and sub- Culture, Cross
Cultural understanding of Consumer Behaviour.

v Consumer Decision Making Process: Models of | 15
Consumer Behaviour: Nicosia;

Howard- Sheth; Engle; Kollat and Blackwell
Models, Business buying behavior.

Vv Introduction to Marketing Research: Meaning | 12
of Marketing Research, Types of Marketing
Research, Importance; customer insight, Ethics,
Structure of marketing Research, Marketing
Research Process.

Vi Consumer satisfaction and social 12
Responsibility of Business: Consumer
Communication - ethics in advertisement-
Consumer care mechanism in Private and Public
Sector.

@suggested Readings:

1. Indian consumer protection Act.

2. Law of consumer protection - Avatar singh - Eastern Book Company.

3. Consumer protection - Jurisprudence - Balakrishna Eradi - Lexis Nexis Butter worth publishing.
4. Commentary on the Consumer protection- Universal Law Publication.

5. Schiffman, L.G. and Kanuk, L.L.: Consumer Behaviour

6. Nair, SujaR,: Consumer Behaviour in Indian Perspective.

7. Loudon, David, L and Bitta, A.J. Dalla, : Consumer Behaviour

8. Bennet and Kasara Jan, : Consumer Behaviour.

9. Peter J. Paul and Jerry C. Olson, : Consumer Behaviour and Marketing Strategy

10. Nigel Bradley: Marketing Research - Tools and Techniques, Oxford University Press

@Course Prerequisites: To study this course, a student must have had the subject Master’s Degree in Commerce.

Programme: Post Graduate | Year: Six (6) Semester: Xl
Diploma in Research (PGDR)

Subject : Commerce

Course Code: CO11103T Course Title: RESEARCH METHODOLOGY AND COMPUTER
APLLICATIONS

Ui, Dinesh Kurag: . ari
6 Convenor
Faculty of Commerce
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Course Qutcomes (COs)

After completing this course the scholars shall be able to:
CO1: Develop a comprehensive understanding of various research methodologies, including
qualitative, quantitative, and mixed methods approaches, and their applications in academic and

professional research contexts.

CO2: Demonstrate proficiency in formulating research questions, hypotheses, and objectives, and
selecting appropriate research designs and sampling techniques to address them effectively.

CO3: Apply advanced statistical and computational techniques using computer applications to analyze

research data and interpret findings accurately.
CO4: Evaluate the strengths, limitations, and ethical considerations associated with different research

methodologies and computer applications, and make informed decisions in research design and data

analysis processes.

CO5: Demonstrate the ability to critically review and synthesize scholarly literature, identify gaps in
existing research, and propose innovative research methodologies and computer-based approaches

to address these gaps.

CO6: Develop practical skills in presenting research findings effectively using computer-based tools

such as presentation software, and in writing scholarly reports and research papers following standard

academic conventions and citation styles.

Credits: 4-

Core Compulsory

Max. Marks: 25 (CIE) +
75(UE)

Min. Passing marks: 55

Total number of lectures: Lectures-Tutorial-Practical (6 hours in a week) L-T-P: 6-0-0 (60 hrs.)

Unit

Topics

No. of Lecture

hrs.

Introduction: Nature, Scope and Significance of
Business Research Methodology, Methods of
Research, Research- Process, Types of research
design, Characteristics of socio-economic
research.

12

Research Problem: Selection and formulation of
research Problems, Defining the Scope and
Significance.

12

i

Collection of Data: Concept of Sample, Sample
Size and Sampling Procedure, Various Types of
Sampling Techniques, Types of Data: Secondary
and Primary, Various Methods of Collection and
Data. Preparation of Questionnaire and Schedule,
Precautions in Preparation of Questionnaire and
Collection of Data.’

08

Analysis of Data: Coding, Editing and Tabulation
of Data, Various Kinds of Charts and Diagrams
used in Data Analysis, Bar and Pie Diagrams and
their Significance, Use of SPSS in Data Analysis,
Application and Analysis of Variance (ANOVA)..

08

Interpretation of Data and Preparation of
Report: Different statistical techniques of data
analysis, Interpretation, Report Writing,
Presentation, Footnotes, References,
Bibliography, Appendices.

12

Vi

Introduction to Fundamental Computer
Applications: Research software applications,

08
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data collection, management, and analysis, SPSS,
R, or NVivo. Microsoft Word for document
preparation and formatting, Microsoft Excel for
data organization, analysis, and visualization, and
Microsoft PowerPoint for creating dynamic
presentations.

.Suggested Readings:
. C.R. Kothari, Research methodology Methods and Techniques, 4th Edition, New Age International (P) Ltd. Publisher,
014.

. W. Creswell, Research Design, Qualitative, Quantitative and mixed method approaches, 3rd Edition, Sage
ublications, Inc.
. D.B. Resnik, (2011) What is ethics in research & Why is it important. National institute of Environmental Health
Science, 1-10 Retrieved from https://www.niehs.nih.gov/research/resources/bioethics/whatis/index.cfm
. Indian National Science Academy (INSA), Ethics in Science Education, Research
and Governance (2019), https://www.insaindia.res.in/pdf/Ethics_Book.pdf
‘SBN :978-81-939482-1-7.
5. Reema Thareja (2019) Fundamentals Of Computers (2nd Edition), Oxford University Press
. Microsoft Office 365 : A complete Guide to Master Word, Excel, and PowerPoint 365 for Beginners, Matt Vic
7. Leslie Lamport, LaTeX, A Document Preparation System, 2nd Edition, Addison- Wesley Professional Publisher, July,

@994

‘:ourse Prerequisites: To study this course, a student must have had the subject Master's Degree in Commerce.

]

Programme: Post Graduate | Year: Six (6) Semester: X|
@ | Diploma in Research (PGDR)
- Subject : Commerce

Course Code: CO11104R Course Title: RESEARCH PROJECT
L

Course Outcomes (COs)
@ | Atter completing this course the scholars shall be able to:
@ | CO1: To develop better understanding of relevant area.

CO2 : To build new ideas and concept related to relevant area.
® | O3 : To enhance the skill of data analysis and processing.
* Credits: Non-Credit Core Compulsory

Max. Marks: 25 (CIE) + Min. Passing marks: 55
@ | 75(UE)
& The format of the question paper and evaluation will be as follows -
e The duration of each question paper is 3 hours
; Types of Question Total No of Questions Questions to be Attempted Maximum Marks = 75

(UE)
(Questions x marks)
ﬁ Very Short Answer Type 10 10 10x2=20
Questions (50 words)
Short Answer Type (200 8 5 5x7=35
words)
Longs Answer Type (500 4 2 2x10=20
words)
=75 (Maximum Marks)

o 8 Dr. Dinesh Ke¥e-Tiad
& Convenor
- Faculty of Gommerce

Maharaja Suheldev Statr Univ



®. . (6

QO-point grading system for evaluation of the Pre-Ph.D. course work :

.As per the UP GOs 1567/ -3-2021-16 (26)/2011 TC dated 13 July 2021, 401/ -3- 2022, dated 09 Feb.

@022, and 1032/ -03-2022-08(35)/2020, dated 20 April 2022 regarding NEP-2020, the grading system for
the Pre-Ph.D. course work shall be followed as given in table -1

® .
L
* Table — 1
L ]
Letter Grade Details Limit of Marks Grade Point

4 O Qutstanding 91-100 10
* A+ Excellent 81-90 9

A Very Good 71-80 8
* B+ Good 61-70 7
4 B Above Average 55-60 6

P Fail <b5 0
* AB Absent Absent 0

Q Qualified
) NQ Not-Qualified

Qn pre-Ph.D. course work, there is a mandatory research project that is qualifying in nature. This research
roject shall be a non-credit course. The letter grade for the research project will be Q or NQ. The grade of
research project will not be included in the computations of the CGPA.

#®
Computation of CGPA:
%alculations for SGPA and CGPA shall be followed as given table 2:
® Table 2
L
For j*" Sem. Here:
SGPA (Sj)= ZCi-_Gi C; = number of credits of the it course in the jth
XCi semester
G; = grade point scored by the student in the ith
course in j'"semester
CGPA = 291_51_ Here: -
2G S; = SGPA of the j"" semester
C; = total number of credits in the j" semester

@Allocation of CGPA Into Division:

.I'he allocation of CGPA into division in Pre-Ph.D. course work follows as given in
@-able :

Table 3

&
4 Division CGPA

First Greater than or equal to 6.5 and less than or equal to 10
@ Second Greater than or equal to 5.5 and less than 6.5
: o
» . Dr. Dinesfi Kuma: i 21
. Convenor
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Annexure -1

Department of Higher Education
U.P. Government, Lucknow

Code list

National Education Policy-2020
Common Minimum Syllabus for all U.P. Siate Universities
Notes:

1. The scheme and titles of papers in all the semesters in all the state/private Universities
and colleges, at UG, PG and Ph.D. levels must be strictly identical. This is a must for
availing the credit transfer from one University to another. This applics to all the subjects
offering major courses/papers.

2. The coding scheme for courses/papers should be identical in all state/private Universities
and colleges for uniformity.

Course Codes
A Eight alpha-numeral (letter + digits) code is to be assigned to each course/paper.
Description of the code is as follows:

{a) AO60302T: Asts/Political Scicnce/Third semester/ 2™ paper/ Theory

(b) B0302017: Science/Mathematics/Second semester/ 1% papers Theory

(c) B0O10401P: Science/Physics/Fourth semester/ 1¥ paper/ Practical

(d) CO10506T: Commerce/Commerce/Fifth semester/ 6* paper/ Research Project
(€) F020504P: Management/Finance/Fifth semester/4™ paper/Practical

1. First position - Letter — Faculty code
2. Second & third position- two digits - Subject number in chosen faculty
3. Fourth & fifth position — two digits — Semester number
4. Sixth & seventh positions — two digits - Course/paper number
S. Eighth position — Lefter — Type of paper — Theory (T), Practical (P), Research project/
Field Work/ Industrial Training/ Survey Work/ Internship (R)
Table of Faculty Codes
Arts | Science | Commerce | Agriculture | Education | Management [ Law |
A B o D E F G §+
|_Co-curricular | Vocational C __—:_ i
R L |
Examples: . F
i

|
1
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Tables for Subject codes in Each Faculty

Faculty: Arts Faculty Code: A
.No. Subject/Program Program Sé‘:’{::t
] Hindi B.A.+M.A. 01
2 Sanskrit B.A.+M.A. 02
3 Urdu B.A.+M.A. 03
4 | English B.A.+M.A. 04
S | History B.A+M.A. 05
6 | Political Science B.A.+M.A. 06
7 | Sociology B.A.+M.A. 07
8 | Economics B.A.+M.A. 08
9 | Psychology B.A+M.A. 09
10 | Philosophy B.A.+M.A. 10
11 | Geography B.A+M.A. 11
12 | Defense and Strategic Studies B.A.+M.A. 12
13 | Home science B.A+M.A. 13
14 | Fine Art B.A.+M.A. 14
i 15 | Ancient history B.A+M.A. 12
16| Social Work B.A.+M.A. 6
17 | Anthropology , B.A.+M.A. 17
18 | Library and information Science B.A+M.A. 18
19 | BLIS , B.A.+M.A. 19
20 | MLISC B.A+M.A. 20
T 21 | Drawing and Painting or Visual Arts or Arts B.A.+M.A. 21
22 | ADVERTISING SALES PROMOTION AND SALES BASMA op)
MANAGEMENT
23 | ARCHAEOLOGY & MUSEOLOGY B.A+MA. 23
| 24 | FARLY CHILDHOOD CARE AND EDUCATION BA+MA. 24
25 | FOREIGN TRADE B.A.+M.A. 25
26 | HUMAN RIGHTS B.A.+M.A. 26
27 | JOURNALISM - B.AAM.A. 27
28 | LOK PRASASHAN B.A+M.A. 28
29 | MAHILA ADDHYAYAN25 B.A+M.A. 29
30 | MusIC (SITAR) B.A+M.A. 30
31 | MUSIC (TABLA) B.A.+M.A. 31
32 | Music (VOcAL) B.A.+M.A. 32
|33 | MusSIC (DANCE) B.A.+M.A. 33
| 34 | PERFORMING ART B.A+M.A. - 34
35 | OFFICE MANAGEMENT AND SECRETARIAL B.A.+M.A. T35
PRACTICE
36 | ARABIC B.A.+M.A. 36
37 | FRENCH B.A+M.A. 37
38 | PUNJABI B.A.+M.A. 38 1
v Jesh Kumar Tiward
11 Convenor
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. L ‘
&
o 39 | SINDHI BHASHA B.A.+M.A. .39
PY 40 B.A+M.A. 40
e
L
L
PS Faculty: Science Faculty Code: B
® S.No. Subject/Program Program Sabjeet
Code
* I | Physics B.Sc.+M. Sc. 01
PY 2 | Chemistry B.Sc.+M. Sc. 02
3 | Mathematics B.Sc.+M. Sc. 03
£ 4 | Botany B.Sc.+M. Sc. 04
5 | Zoology B.Sc.+M. Sc. 05
. 6 | Statistics B.Sc+M.Sc. | 06
» 7 | Computer Science B.Sc.+M. Sc. 07
8§ | Microbiology B.Sc.+M. Sc. 08
L 9 | Geology B.Sc.+M. Sc. 09
° 10 | BIOTECHNOLOGY B.Sc.+M. Sc. 10
11 | BIOCHEMISTRY B.Sc.+M. Sc. 11
® ' 12 | COMPUTER APPLICATION B.Sc.+M. Sc. 12
k. 13 | GENETICS & GENOMIC B.Sc.+M. Sc. 13
L 3 14 | ELECTRONICS B.Sc.+M. Sc. 14
° {5 | ENVIRONMENTAL SCIENCE B.Sc.+M. Sc. 15
16 | INDUSTRIAL FORESTRY B.Sc.+M. Sc. 16
- 17 | INDUSTRIAL MICROBIOLOGY B.Sc.+M. Sc. 17
i8 | INFORMATION TECHNOLOGY B.Sc.+M. Sc. 18
& 19 | INDUSTRIAL CHEMISTRY - s M
e B.Sc.+M. Sc. 19
® 20 | INSTRUMENTATION B.Sc.+M. Sc. 20
21 SEED TECHNOLOGY B.Sc.+M. Sc. 21
‘ «
E 3 Faculty: Commerce Faculty Code: C
1 2
" | S.No. Subject/Program Program S:‘l;':;ﬂ
‘ode
1 | Commerce B.Com.+M. Com. 01
L3 2 TRl Wil S 02
3
% 4 ey
5
% ; :
o -
o
@ (15&
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. Faculty: Agriculture Faculty Code: D
S.No. Subject/Program Program Sg))_g::t
1 Agriculture B.Sc.(Ag.)+M.Sc. (Ag.) 01
2 Genetics and Plant Breeding B.Sc.(Ag.)*M.Sc. (Ag.) 02
3 Plant Protection B.Sc.(Ag.)+M.Sc. (Ag) 03

4
5
6
Faculty: Education Faculty Code: E
. Subject
O, 8 . >
S.No. Subject/Program I rogram Cade
I Education B.A+M.A. 01
2 | Physical Education B.A.+M.A. 02
3 | Integrated B.A.B.Ed. B.A.B.Ed. 03
4 | Integrated B.Sc.B.Ed. B.Sc.B.Ed. 04
5 | Integrated B.Com.B.Ed. B.Com.B.Ed. 05
6 | B.Ed. B.Ed. 06
7 |MEd M.Ed. 07
8 | Physical Education B.P.Ed.+M.P.Ed. 08
Facizlty: Management Faculty Code: F
& N : Subject
S.No. Subject/Program Program Code
1 | B.B.A+M.B.A. B.B.A+M.B.A. 0l
2 | M.B.A. Finance 02
3 | M.B.A. Marketing 03
4 -—
S
6

13
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. Faculty: Law Faculty Cade; G
S.No. Subject/Program Program Sg:*:]e:t
| Law B.A+M.A. 01
2 | Integrated B.A.L.L.B. B.A.L.LB. 02
3 | Integrated B.Sc.L.L.B. B.Sc.L.L.B. 03
4 | Integrated B.Com.L.L.B. B.Com.L.L.B. 04
3 1L1LB LLB. 05
6 ! LBV L.L.M. 06
Faculty: Vocational Studies Faculty Code: V
| S.No. Subject/Program Program Sél;];:t
I | Airline, Tourism and Hospitality B.Voc+M.Voc 01
8 Management
2 | Medicai Lab and Molecular Diagnostic B.Voc+M.Voc 02
Technology
= 5 03
4 04
- 05
- 06

14
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